
About us
- 20,000 members;

6 b h  i  - 6 branches in 
Brisbane, Ipswich & , p

Townsville;
- $320 million in

assets under assets under 
management;

- Mix of community & 
industry bondsindustry bonds.



Why social 
di ?media?

- Integrated Integrated 
communications using 

t diti l & i l ditraditional & social media;
- Aging membership;- Aging membership;

- Cost effective;- Cost effective;

- Reduced relevance of - Reduced relevance of 
traditional community & 

l  b demployer bonds.



Our story
Fi t Q l d - First Queensland 

based credit union on 
Facebook;

- Organisation wide 
focus on innovation & &
improving relevance;

- AMInstitute Online 
Sales & Marketing Sales & Marketing 

conference;

- Commence CEO blog.



Our story
E l  d di t d - Employ dedicated 

resource;

- Low cost 
competitions to build 

followers;;

- ‘Define the 
Difference’ video 

competitioncompetition.



Our exampleOur example……



The winnerThe winner……



Our story
F  t t  25 t  - Focus content on 25 to 

35 years mums – “trusted 
advisor”;

- Build calculators  - Build calculators, 
repayment tips and 
s r e s into pagesurveys into page;

- Launch Launch 
personalmoney.com.au blog;

- Partner with traditional 
media on their social media media on their social media 

promotions.



Lessons learnt
St  t  t  b d  b t - Stay true to brand, but 

make it relevant;;

- It’s not about you –
it’s about them; 

A t  ti  - Accept some negative 
comments will be 

made;

- Quantity of fans V 
quality of interaction.quality of interaction.



Lessons learnt
H  ill  k   - How will you keep new 
fans engaged after the g g

competitions?;

- Ensure product offering 
supports activities;supports activities;

- Paid Facebook ads 
working well.



Results to date
F b k  th  - Facebook now the 

number one external 
referrer to our website 
(exc  search engines);(exc. search engines);

- 13% increase in 18 to 13% increase in 18 to 
35 loan apps YTD;

-18 to 35s represent 
30% of loans funded 30% of loans funded 

YTD, up from 24% last 
year.



Results to date
18 t  35  ld  - 18 to 35 year olds 

represent 30% of all new p
memberships YTD (only 14% of 

existing members);e s g e be s);

- Average savings balance 
of new 18 to 35s is 26% 

higher than existing higher than existing 
members with similar 

d hidemographics.



Another favourite entryAnother favourite entry
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